BLOSSOM & SOL FEST

March 20th & 21st
Austin, TX during SXSW

MARKETING DECK

www.BlossomAndSolNaturalHairFestival.com



2-DAY EVENT !

Bringing Jrogeﬂﬂer women to discover new brands, learn

Jrechniques, and to discuss topics in wellness, beoquy,

natural hair, and |i1ces+y|e.

Blossom & Sol Fest attendees are able to raise their consciousness through health,
both inner and outer loeoquy, financial empowerment, travel, culture, and Jrhrough
overall wellness.

All aspects of the festival are achieved through fun and interactive panel

discussions, Workshops, and lectures with a variety of entertainment selections.




HUMBLE BEGINNINGS

Initially in 2018 the gathering was supposed to be an intimate sized park

meet-up of no more than 20 women to discuss natural hair and cultural
issues. A few doys after pub|icizing the go’rhering, it became sold out and
many other women wanted to know how Jrhey could attend. In less than 90
o|oys, the creator of the festival was able to secure a location, obtain 40 +
vendors, curate several pone|s, have entertainers, and accommodated 860

attendees.

After the first annual festival the organizer realized that her audience
craved more than natural hair & beou’ry. Her audience yeorned for the
overall |i1ces+y|e experience where Jrhey were able to in+eroc+ive|y learn about

topics in business, en’rrepreneurship, mental health & wellness.

In 2019 the reques+ed chonges were made and the 2nd annual festival

gomed double its size of the previous year with 1,500 attendees, not

including the many children under 12 years of age who attended.




DEMOGRAPHICS

50+ 18-20
40 - 49 3.8% 4.6%

9.6%

6.3%  $10,000 - $29,999
e 23%  $30,000 - $49,999
40.6% $50,000 - $69,999
15.6%  $70,000 - $89,999

125%  $90,000 +

3.1%  Divorced 12.4%
39.4% Single, Never Married
37.5% Married

60.6% Not Self-Employed
39.4% Self-Employed

7.3% Biracial
89.6% Black / African American

3.1% Hispanic Female
87.6%



DEMOGRAPHICS

13.6% California
10.4% Louisiana
7% Oklahoma
79.2% Texas

Yes
46.9%
No
53.1%

18.8% Associate's Degree
40.6% Bachelor's Degree
15.6% Graduate Degree
3.1%  High School Degree or Equivalent
21.9% Some College, but No Degree

Vegan / Vegetarian
14.4%

Pescatarian
17.8%

Meat Eater
67.8%
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BLOSSOM & SOL

WELLNESS

March 20th, 2020

rl

/A\Hhough the festival has pre\/ious|y incorporoJred wellness initiatives such as
hos’ring a yoga class before the start of the first annual festival, we have
decided to dedicate an entire o|oy of wellness activities.

During Blossom & Sol Wellness attendees will be able to enjoy a variety of
fun health and wellness activities, shop from wellness vendors, and eat from
a variety of health food options
The last hour and a half will end with a powerful outdoor yoga sequence
and then meditation session that will inspire the attendees to dig deeper and

reconnect with their higher selves and purpose.
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Photo Curtesy of Women of Color Yoga Retrgats\
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BLOSSOM & SOL.
NATURAL HAIR FESTIVAL

MARCH 21, 2020

The second o|oy of the festival will include an array of enfertainment
such as musical perlcormomces from local and national talent, a D.J., both
on-stage and indoor pone| discussions, live demonstrations, food vendors,

and an array of product vendors from fashion, beauty, wellness, and

lifestyle brands.

To cater to the 46.9% of attendees that brough’r their children to the
festival we will have several children’s related activities that will take

p|0ce both outdoors and indoors.
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SPONSORSHIP BENEFITS

We Work With Our
Sponsors To...

e Reach their target market It's the vision for all
demographic sponsoring partners that

. |n’regro’re sponsor produc’rs and Jr|,]ey not act upon our

oﬁcermgs porJrnership to simp|y sell
o Torge+ a speci]cic demogrophic ) )

gy their presence, services,

i t
ana haustry or produc’rs, but to
e Host a custom activation

become apart of the

¢ Increase engagement o _
vision by se||mg and
e Showcase a new proo|uc’r or .
‘ creating an unforge’r’ro|0|e
service _ L
experience wi
e Increase Sales of a Product P
experien+io| morke’ring

Jrec|'miques for the ‘

attendees of the festival

* Social Responsibility Reposition
Their Brand

e Block Competition

. Exponcl Email List

e Increase Social Media reach

to interact with.

« Expand your market size

increosed |oromo| awareness



2020

Sponsorship Opportunities
A La Carte
Menu

DING

ers, tote bags, magazine
feature/adspace, logo on wrist
bands/lanyards, journal writing
pad, etc.

DIGITAL ITEMS

e Website, digital marketing
materials, social media,
newsletter, etc

PONSORSHIP
e Opportunity to add products to
Blogger/Press SWAG o

v T
NAMING RIC

4 |

entir

BLOSSOM & SOL FE
e Naming rights to
day festival

STRESS MELTING/GAMIN
STATIONS
e Jenga, Ping-Pong Table

BLOSSOM FLORAL EXPERIE E

e An eclectic mix of picturesque
Instagram-approved floral
displays

EVENT
ACTIVATIONS

e Charging Stations / Wifi

e Interactive Art Installations

e Custom Branded Ball Pit

e Chalk board wall art
installation

e Branded Lounges

e Entertainment

e Wellness Day



BLOSSOM & SOL WELLNESS
TOUR

We will host the Blossom & Sol Wellness tour across 4-5 different
cities that will promote yoga, veganism, holistic wellness, and other

health related initiatives.

The Blossom & Sol Wellness Tour will include the Blossom & Sol
Wellness Summer Solstice edition on So’rurdoy June 20th, 2020.

Qur SpPONsOrs will have an increased exposure to market their

pI’OCIUC+S & services.
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